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ABSTRACT

The current research discusses the social netwBdctbook” as a public sphere and its role in shappublic
opinion in Egypt, in particular, the correlation treeen Facebook and the expression of opinions whéththe virtual
public sphere or real life among Egyptians. Ressiftsw that Facebook has become one of the mosttanpsources of
information for the majority of Egyptians. Facebooge is positively correlated with Egyptians’ fiegl of freedom
opinion and expression. This paper proves that ilesome of Habermas’ ideas about public spherenateavailable in
Egypt; Facebook could create a public sphere ondase of “Tiran & Sanafir” islands that has helpéd creating a

public opinion in two sides with and against thesggmment.
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1. INTRODUCTION

Recent years have seen a great deal of academieshin social networks and their influence onligulpinion.
Social networks allow everyone to take part in pubiscourse and makes it much easier to find io#rs’ or ‘friends’
for individual opinions. It massively increases #peed of getting messages and opinions acrossiiBe2012; Leavey,
2013; Lopes, 2014; Quinn-Thomas, 2015).

Many studies show that social networks contribatthe formation of public awareness and urgingviialdials on
adopting specific attitudes (Kalyango and Adu-Kug@,12). Moreover, their role in turning these attiés into a real-life
action to the extent of participating in demonébrad and revolts against undemocratic regimes ifEt@y and Wiest,
2011; Storck, 2011). For Poster (1997) face-to-fateraction of the public sphere was over, demmcraust henceforth
take into account new forms of electronically meetiadiscourse (p 220), and different forms of amlaivic engagement
(Macloughlin, 2016: P 12).

Among the many new forms of interaction made pdsdily the Internet, it would be difficult to finchg other
services that have experienced such rapid growtinkise social network sites. Sites such as Fadelmamong the most
visited websites globally (Steinfield, Ellison, Lamand Vitak, 2012: p 124). Though, it is belietldt social networks
are to be the most prominent development in thés.aBocial networks provide their users with alltted conditions
required for the idea of the public sphere, likgefaccess, global availability. On the other haoheers of the critical
trend, or human change model in public opinion issidsee that public opinion polls only reflect #iglity of the ruling

and dominant classes on falsifying or directingligutpinion (Showman, 2000: p 28). Also, for a rpablic opinion, they
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stipulate the freedom opinion and expression atidecis must be free from all restrictions imposgdraditional social

organizations.

Al-Shimi (2016) has noted that periods of democratansformations could see a decline in confiddevel
"social capital* between individuals and institmisoand a rapid changes in public opinion, thessoreamake it difficult

to predict the real public opinion.

On Saturday, April 9th, 2016 Egyptian prime mingstcouncil announced that Egyptian two islands
“Tiran & Sanafir’ located in the Red Sea are affifid to Saudi Arabia sovereignty. That announceroamte after the
completion of borders demarcation agreement betwbentwo countries. Egyptian government's apprasalthis
agreement caused opposition reactions among Eggptiolitical activists went out in rejecting derstvations and some

lawyers litigated the government to cancel thatagrent.

The purpose of this research is to explore andyaadhe role of Facebook informing the public sehemd public
opinion in Egypt using the two islands “Tiran andn&fir" as a case study, particularly with regatmishe correlation
between Facebook use and the expression of opinidwesher in the virtual public sphere or in thelrif@ among

Egyptians.
2. THEORETICAL FRAMEWORK “PUBLIC SPHERE”

The public sphere is one of the most reliable cptsceto understand the relationship between powersaciety
in the modern political systems. The origins of lpubphere theory go back to 1961. He believes tthefpublic sphere is
in the middle of the public and the government, #rel private sphere, which may focus on the faraitg the personal

affairs of individuals.

Through acts of assembly and dialogue, the pupl®ere generates opinions and attitudes which derafirm
or challenge, therefore, to guide the affairs afestin ideal terms, the public sphere is the soofgublic opinion which

is needed to "legitimate authority in any real deraoy" (Rutherford, 2000).

This public sphere -as it grew up in the Europeamrdpeois societies- includes discussions abouexieecise of

government policy, which reflects the public opmimends (Khadr 2009: p 943).

Habermas has defined the public sphere as a vistuahaginary community which does not necessaxigt in
any identifiable space. In its ideal form, the paisphere is "made up of private people gathergdtter as a public and
articulating the needs of society with the statdalfermas, 1991). Also, it highlights the views arnehds through
behaviors, which seek to emphasize the generatafidthe state. Habermas noted that the pubhespsuccess depends
on: a) The extent of access “as close to univessalpossible”; B) The degree of autonomy “citizenssimbe
unconstrained”; C) The rejection of hierarchy “batteach individual has the same opportunity ttiggpate”; D) The rule
of law “particularly the subordination of the state) Moreover, the quality of participation “th@m@mmon commitment to
the ways of logic” (Johnson and Villa, 1994: p 428pdul-Maksoud (2009: p 14) has summarized thesalitions in
three characteristics; first; participation is npsecond: all people are equal in positions atesregardless their social
and economic conditions, third: it may discuss ebate any case. But, the question in this aret isthat extent does

Facebook function as a public sphere?

Communication revolution has contributed the emeecgeof a new social public space is subject tddge of
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"Habermas," who see that the public opinion musinban environment enjoys the freedom of informatitnoding and
ideas exchange between citizens. Macloughlin prévasHabermas’ ideas can be manipulated and apfdi¢he online
public sphere. His theory is ever present whenkthinabout its relationship within the context aflioe public spheres
and online political activism. Although problems wiiversality and the damaging effects of the nrassdia, which still
apparent today with the online public sphere, westdl say that there has been a revival of thelipisphere in the way in

which the Internet, as a technology has been leform to its success and continuation (Macloumgt#016: P 34).

Moreover, as a public sphere, Facebook providesaaesfor people to engage in discussion and dalioer
It gives users the ability to create and managepamd groups addressing any issue or concerlowsausers to trade
ideas, stay informed with local or global developtse and unite people with common interests anbédiefs through

groups and other pages (Ismail, 2016).

Social networking websites are the most prominentution in this area, they have doubled the spaeglable
online for people to express their views (Farajl20pp 817-903) through these sites such as bMgaTube and

Facebook and Twitter to other websites that areertftan twenty networks around the world.

Moreover, because of being a source of informatibese networks got more importance. Many citizedsy
follow current events or crises and access to médion and different ideas through these websibss, contributes to

building public perceptions towards the events (ihat al. 2010).

The theoretical approach of Habermas “public sghensures that the electronic media creates a debabng
the public, this debate impacts public issues &edgovernment. The public sphere is consideregasesfor our social
life, and public opinion appears as a result ofis gublic sphere. Through his theory, "Habermas'plemsizes the
possibility of creating a dialogue outside the cohof the government and the economy (Abdel Ka@@2 p 1558; Azi,
2009: p 8).

According to the theory, the public sphere occunemvindividuals are free to express their opiniohsy do not
know each other, a debate in the sense that theredifferent opinions and dialogue, everyone cantigpate
independently, and media produce an explicit cantea the author tries to explore the availabitifythose conditions in
“Tiran and Sanafir” islands issue from the viewgoaf participants. This try is to figure out thelgoof Facebook
in-forming the public sphere and public opiniorEgypt about “Tiran and Sanafir” islands, particlylavith regards to the
correlation between Facebook use and the expres$iopinions whether in the virtual public spherreiro the real life

among Egyptians.
3. LITERATURE REVIEW

Many studies have pointed out that Facebook isnofteed to connect with others and to know themebett
(Golder et al., 2007; Johnson, 2008; Sheldon, 200&se and Farrugia, 2009). Although rarely peopbeept to
communicate with others they do not know througltebaok (Stern and Taylor 2007), but it is an easy wf
communication between people from far away geodcafii distances (Dong, 2008; Golder et al., 208fGeldon, 2008).

Then Facebook has been able to create a largecmyibiere to discuss issues of mutual interest leettfese people.

Due to a large number of studies that have beeairsdt, the author only relied on the most relesintlies.
In other words, these studies which addressed dleeldook as a source of information and its cogmiéimd behavioral

effects. Additionally, those studies which haveraieed the role of Facebook informing the publicesghand its relation
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to the formation of public opinion.
3.1 Facebook as a Source of Information

Studies that have tested Facebook as a sourcefarfistion for the public: these studies have fouhat
Facebook now occupies a leading position amongaheces of knowledge for a high percentage of pegametimes up
to more than 95% (Abdul-Rahman, 2014). Social ndtsvare the primary source of information aboutWWgpresidential
election, compared with other media (Baumgartner Morris 2010), which makes social networks inchgla Facebook
partner in achieving public awareness not onlyhatlbcal level but on a global level as well (Abeid, 2012; Sheedy
2011).

These studies also have demonstrated that the fusacebook has been related to high levels of kedgé
(Pasek, More and Romer 2009); especially politicedwledge, so Facebook become a social and pdlitieas medium
competes strongly with traditional media and onlirvspapers. (Shatlah and Meraee 2015; Aldbesalrahdt 2013)
Also, the reliance rate on Facebook as a sourdefafmation has related to the emotional and bedraViactions of the
public. (Rifaee, 2014)

3.2 Facebook and Political Processes

This group of studies examined the relationshipvbeh Facebook and Democratic behavior. These stidiee
shown that social networking websites use corrglsignificantly to the increase in civic engagemaeritich refers to the
immersion of citizens in public affairs. This engatent includes many political and non-politicaliaties. Likewise, the
personal discussions on Facebook support both patticipation and political activity and behaviavhich lead to a
deepening of the participation concepts and comeataiwith others (Abdul-Razzak 2013; Abdul-Wahed 20Pasek,
More and Romer 2009; Zhang et al. 2010). Thesdestuthve found that political activity on Facebda®lan indicator of
political participation (Vitak et al. 2012).

Other studies have found that social networking siteb are working to enhance the values of citiagns
(Ismail, 2015) and the sense of social respongitainong citizens (Awad, 2011). Moreover, thesessitan be relying on
more than traditional mass media for political niabtion and the formation of opinions toward pucbéiffairs. Social
networks can help to mobilize the masses aboutticplar issue (Alawnah 2012; Zulfigar 2011) to bew an effective

tool for social movements. (Zoudah, 2012) furthemmdhe Arabic Spring is a good example of that.

Baumgartner and Morris (2010) have pointed out sbatal networking websites can find new interaztivays to
display themes related to the US presidential lecand form new approaches to the practice of deawy on the
Internet. The influence of Facebook has increasedbé involved with an active role in creating rexmns.
Studies (Abdul-Wahid, 2012; Far and Salimi 2012)ehproved that Facebook and other social media hadean active
role in guiding the Egyptian revolution in 2011dhgh three roles represented in the call for denatiens, managing the
collecting process and the movements of particgyahe publicity of news and information. Also, EbBook has helped to
break the barrier of fear among citizens duringréhelution and is expected to have a more infliaémole in the future

regarding the political change. (Hossam Ed-Din,201
3.2 Facebook and Public Opinion

The studies that have examined the relationshipvd®i Facebook and public opinion have found thhigh

Impact Factor (JCC): 4.8623 NAAS Rai3.17



Facebook as a Public Sphere in Egypt 133

percentage of citizens look at the Facebook agea $pace to express opinions (Mohammadayn, 2012y fave also
found a positive attitude towards Facebook as dip@phere. The video clips and photos were thetrnmportant

mechanisms which citizens use on Facebook to expineg opinions and ideas (Azab 2014).

Hassan (2012) and Lutfi and Saadawi (2013) empéabiat there is a positive correlation betweenube of
social networks and the formation of public opintoecause those networks allow users to talk anbaewge views with
each other about current issues. Those networlaraigeal opportunity for people demanding politrediorm, such as the
Arab peoples because social networks help thenthgewee this reform (Hassan, 2012). Abu-Zeid, (20a®)ued that
Facebook has a clear influence on the trends ofiqapinion, and contribute to the mobilization péiblic opinion
towards change. (Abed 2012)

So, many studies agreed that Facebook contribidagisantly to providing citizens in any countreyith more
freedom to express their views frankly about currevents and issues greater than in the past. dPsphiere theory
represents that the modern technologies have &ignify helped in the creation of the public sphbeyemaking larger

spaces available for individuals to talk freely abite different issues and participate in comnyunéeds setting.

According to this, we can say that Facebook hasiecan important source of information for citizémsnany
societies, including Egypt. Due to its being anyeaay to communicate with others across wide geutcal distances,
Facebook is used as a public space to discuss isangs and ideas; locally, regionally and globaBy. Facebook
contributes to the formation of public opinion abthese issues. In Egypt, Tiran and Sanafir Isldratsa huge response
from Egyptians on social networking websites, idilg Facebook. It was the most popular issue orfliom April 9"
,2016 untill the end of the month (rassd.com, 20H6indreds of pages, profiles, and thousands dfthgs have appeared
on Facebook. These pages, profiles, and hashtags ihttoduced different opinions about the issuderein lies the
problem of this research, about the role of Fackhofmrming the public sphere and public opiniorEgypt, particularly
with regards to the correlation between Faceboekamsl the expression of opinions whether in thi@ipublic sphere or

in the real life among Egyptians.
4. RESEARCH QUESTIONS AND HYPOTHESES
RQ1: What is the role of Facebook in providing Egyptiesers with information about “Tiran and Sanafsfands?
RQ2: Why do Egyptians share their opinions via Facelatwut the two islands?
RQ3: How does Facebook shape the public sphere in Epgit the two islands?
RQ4: How does Facebook affect the public opinion in fi#ggbout the two islands?
Hi: Facebook use is positively correlated with theregpion of opinions.
H,: Facebook users express their opinions in the palld private sphere alike.
H3: Facebook trust is positively correlated with tlpression of opinions.
H,4: Facebook use is positively correlated with feglivith the freedom to express opinions on Facehook.

Hs: Opinion expression in the virtual public spherpdsitively correlated with the opinion expressiomeal life.
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5. METHODOLOGY

This research depends on survey method, to anéhgzeole of Facebook in creating the public sprard its
relation to the public opinion in Egypt about “Tirand Sanafir” islands. The current research arfgldirected only to
Egyptian people who do have accounts on Facebagdrdiess of their participation in the discussitwowt the issue.
Those users are 28 million according to statigticZ015 (ITIDA, 2015).

To reach only Facebook users, the author has deselan online questionnaire via Google websitegutia tool
(Google Drive), and then the author has posteddim link on Facebook, in particular, the profilesthose people who
shared their views or information about the twarisls. As well as the profiles of people who had protlaimed their
opinions, but only participated in the discussion athers did not write down their opinions andndigbarticipate in the
debate about the issue. The author asked evetligiparit to nominate at least two people to paréitgpin the survey in a
snowball sample method. All of the participants eveequired to be Egyptian and at least 18 years T& author
collected responses from April 25th to May 24th1@0there were 758 participants completed the eemtiine survey
without any incomplete, missing data or inapprapriaformation. Those participants are considei®d &inal sample of

the research.

A Facebook trust index was developed by the autharder to get a clear idea of the level of trtie in
Facebook among the participants. The Facebook itndsix is defined as the difference between thegrgage of the
population who answered (tend to trust, do not krewd not to trust). The Facebook trust index eiéhpfinding out if it

does affect the opinions expression on Facebook.

An attitudinal Likert-type scale was developed adlwonsists of 10 items to asses attitudes toviratebook
with responses on a five-point Likert scale (stigragree, agree, neither agree nor disagree, @sagtrongly disagree).

These items included:
* The relation between Facebook and the real life
* The role of Facebook in activating the participatior solving different problems.
e The role of Facebook in the dialogue of cultures.
e The role of Facebook in the public awareness.
e The believing that Facebook is a free space fa ésgression about opinions.
* The role of Facebook in the social peace.
» The believing that Facebook is an effective commatite medium to form public opinion.
» The credibility of Facebook contents.
* The believing that it is an area for fake news.

6. RESULTS
6.1.1 Participants’ Characteristics

Participants in the current study are 758 indialdy 43.7% males and 56.3% females. 81.1% of athef
participants are between 18 and 35 years old, wll8l8% over 35 years old. 51.2% of participantsesthat they get a
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monthly income less than the minimum duty of incombich means that they live below poverty line.i\W131.4% have
a moderate income, and 17.4% have a high-levelniec&.3% of participants just have a high schodiifcate, while
some of them just read and write without a formettificate. 82.3% graduated from a university, amdly 10.4% are
postgraduates, while 30.3% of participants aré¢ dtidents. About jobs, 56.1% work in differentexns, and 13.6% did
not get any job yet. In addition to the keynoteréhis only 7.4% of participants have been membkpslitical parties.

To understand these results we should clarify sfawts about the economic and educational conditiofEsyypt.
As a state, Egypt has focused since the secondhalith century on education and makes it for foeall Egyptians in
governmental schools, universities, and institutas, it failed to achieve the alignment betweencadion and labor
market needs. So now there is a plenty of edugadegdle who can't find enough jobs commensurate tivighr certificates.
So many of the alumni work in private security cemigs that do not require any scientific certiigetut only reading
and writing, or as a delivery guy for restaurantsdiferent shops. While a large proportion of Etigp alumni still
unemployed (12.8%), they don't find any job oppaity at all. Due to these circumstances, there2dr8% of Egyptians
live below the poverty line (Central Agency for HatMobilization and Statistics, 2015).

6.2 Facebook as a Public Sphere in Egypt
6.2.1 Extent of Access

Egypt has a population of 92.45 million peoplewdfom 48.3 million people use the Internet; this nzeaver
52% of the total population. Social networks usges28 million, 27 million people of them are uskacebook for once at

least a month. Almost 23 million people use Fac&bda mobile devices (We Are Social report, 2016).

Due to this, researchers consider that Faceboals uiseEgypt act as an effective power in the publidicy.
The current study we have found that 36.7% of pipdints use Facebook heavily; they used to logiRaoebook more
than once a day and spend about three hours or every time they go online. Moreover, 47.6% of jggvants use
Facebook at a moderate level; they use it fortlegs one hour a day. While only 15.7% of particisarse Facebook at a

low level; they do not care about daily access,thrg do not spend a specific time on Facebook.

As a source of information about “Tiran & Sanafslands, Facebook is one of the important inforarasources
for the majority (71.9%) of participants. That infeation contributed to the debate and controvex®y the issue. On the
other hand, the study has found that (13.7%) dtduse Facebook at all, but used other means of kalge about the two

islands. Moreover, 14.4% never care about pursthiegssue.

Despite these results, the current study has fthetdmost of the participants (78.9%) have a lichieavel of trust
in the information they get from Facebook. Thoseigipants care about checking the authenticitwbét is published on
Facebook, either through asking some people thewkor by searching online to read more about it.ilgV8.5% of
participants believe that information they readFatebook is false, except that information whiclssied by specific

people they trust them.

Reasons for the confidence in Facebook informafmthose who trust it are various. Every one of th
participants had the right to clarify one reasomore for why he trusts in the information thatrelubor published through
Facebook. So the most common reasons are as fdHaeebook is an excellent opportunity to expressiops about
various issues (31.4%). Facebook includes viewkeakefthe real issues and problems of the commufii§.3%).
Facebook is easier than other mediums for (25.6%)itss the only available medium all the time tbem. Due to this,

they have to believe everything is published orathan it. For (22%) of participants, they trustHacebook because it
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provides them with a summary of the current evantsind them. Facebook provides them with diffenefarmation from
what is published by other media; this informatisrtloser to the truth (21.2%). Finally, 11.7% afrficipants believe in

the information is published on Facebook becausg titust the people who write or share that infdioma

Regarding the attitudes toward Facebook in gengmalstudy has shown that most of the participhat® neutral
attitudes toward it (70.1%). In the second place plercentage of those who have positive attitudésA%o). Finally,
(14.5%) of participants are adopting negativeladtt toward Facebook.

6.2.2 The Degree of Autonomy

Autonomy in Habermas’ ideas about public spherensi¢laat citizens must be free of coercion. Soasecof the
current study, does Facebook provide Egyptians thith freedom? Through direct observation, reseaschave found
that many of people in Egypt to come over the gowvemtal censorship, they sign up for more than aceunt on
Facebook using their real names and many otherrfakees (E.g: Sad bird, Dream Princess, Darknesgedflight...) and
they add themselves as friends on these accounteder to make their accounts more popular, titel alot of other
people they don't know in the real life. Unlike nyastudies findings which have shown that Facebeaniployed mostly
to keep in touch with people and to know them bei@older et al., 2007; Joinson, 2008; Sheldon,820/iese and
Farrugia, 2009). And only a small number of usgréo meet new people or try to initiate a relasibip via Facebook and

that most of them use it to maintain already emgstielationships (Stern and Taylor, 2007).

In Egypt, even after the revolution in 2011 agaiMsibarak, free expression is still stified on & dd6 matters.
In 2013 “demonstrating regulation law” has beemeéss According to this law, Egyptians have to takemission first
from the government before they demonstrate anbeifgovernment denied they can judge it. Sincevatitig this law
Egypt went back to the same conditions before #wslution. So, now a lot of Egyptians use thatfiadi (using fake

names on Facebook) to say their opinions honesthowt fear of security prosecution.

Regarding these conditions, the study has showh 8A&% of participants have less than 500 friends
Facebook, and 21.1% have 500 - 1000 friends. WiHilé% have 1000 - 5000 friends, 6.8% of participdmatve friends on
Facebook reached more than 5000 (through two atedecause of the friend’s number limit is 5000%50Athe study has
proved that only 9% do not accept adding peoplg tleenot know. While the majority of participan®lo) accept adding
people they do not know to friends’ list (61.6%tbém sometimes accept friendship requests fromlpgbpy do not
know, and 29.4% always do the same). As well, gend friend requests to people they do not knave © this results,
we assume that Egyptians have their own traditionssing Facebook which can be considered as amative public

sphere for those who are afraid of expressing th@imions against the ruling class.

Also, more than (50%) of participants like to sh#reir opinions with more than just friends on Hamek, they
make their posts seen for public and allow everymneomment on these posts. 13.7% have shareddpmiions with
friends and groups pages they belong to, and 2 @¥mwnicate with friends and groups and friendsrieinfls as well.
While those who share the information and viewdeieryone were 36.1% of participants. This residans that a lot of

Egyptians like to share their opinions through bievaranges not only their Friends on Facebook.
6.2.3 The Rejection of Hierarchy

Rejection of hierarchy in public sphere means teath individual might participate on an equal fogti

For Habermas, the public sphere was where peopiesicare their opinions and able to change or infteedecisions
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separate from the state and economy. Facebookda®itis users with a large area to express théiicrs, e.g. private
accounts, private pages, groups pages (some ifgbeis a member at and some groups pages allow eser to share
what he like to).

So, if we accept that the ideal Habermas’ ideasitapablic sphere have never been fully achievedrimgt
accounts (Sani, 2009: p 23), in addition to faiks:127 million people use Facebook in Egypt, thegjarity accept to add
and share their opinions with users they don’t knitve equity in participating on Facebook, we cssuae that Facebook

provides its users with an appropriate public spheriscuss the public affairs and affect the gflenimaking in Egypt.
6.3 Facebook and Public Opinion in Egypt

According to findings, 66.9% of participants seattlracebook is available space for anyone to esphnes
opinion with no restrictions and they can write apnion whatever or whenever it is. 25.9% agreis this but they still
worry from censorship. Facebook in their view iseee space but with some limits like some politisaues, they hesitate
to express their opinions in, either as a resufets of governmental censorship on Facebook ofattie of information

about it.

So only 53.9% who expressed their views on “TiraB&nafir’, compared with 31.7% with said that tly not

express their opinions on Facebook, that becawsef¢it that their views will not make a big diféerce in the real life.

In addition to this, the survey clarified that 1% 4f participants did not care about pursuing gsai¢. Either as a
result of lack of political interest they accustairte since former regime of President Hosni Mubarakecause of they

were absorbed in daily engagements and own business

So the virtual public sphere through Facebook mratterized by freedom and allows many citizenexjress
their opinions. Moreover, including individuals afeknown to each other (a large percentage ofigpéants accept
adding people they do not know in real life andretdebates and comments with them as well). Moredke results of
this survey show that only 16.6% of participantsl ead a radical change to their views about theeisand 48.3%
adjusted their views partly as a result of theuolnement in the debates on the issue in Facebadkdl public sphere).
Moreover, following-up Facebook causes changesesiew to opinions about various issues between %4dt
participants; totally change the views and attituttevards issues for 65.9% of them. Also, 96.3%anticipants confirm

that what they write, or share on this social nekweflects their real private opinions about wisabtappening in society.

According to results, 69.6% of participants asBartebook leads them to take practical situatiorrean life. So
we can say that protests and demonstrations happeagypt rejecting the governmental decision|(pedolic sphere) are

associated, in one way or another, to what 's goimip the virtual public sphere of debates andutisions on Facebook.

Moreover, the study has found that despite 43.1%sider it as one of entertaining means; most of the
participants don't use Facebook for entertainmieat,for serious discussion and expression of opimind to follow the

current events.
6.4 Hypotheses Results

* Hj: Hypothesis one is supported. By normal standdhgsassociation between Facebook use and the siqres
of opinions would be considered statistically siigaint [rs = 0.118,p < .05]. It's a weak correlatiomg value is

close to zero but positive, participants have esged their views and opinions more widely as thssy feacebook
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for a longer time.

Table 1: Difference between Public Sphere and Prita Sphere in the Extent of Opinion Expression

Between Group 1.500 3 .500 2.151 .093
ithin Groups 149.473 643 232

e H, The current study has demonstrated that the selegpothesis is supported as well. Table numberHas
shown that “public sphere level” has no effect twe fevel of opinion expressiorF[= 2.151p= .093].
The difference between (people who prefer to disdhsir opinions about different issues only witleit close
friends and relatives) and (those who discuss, tdebad share ideas and information through Facebotbk
everyone whether they know or not) isn't statislicaignificant. So, the alternative hypothesissispported

which says that Facebook users tend to expregsvibeis and opinions in both private and publicesgls alike.

Table 2: Correlation between Levels of Trust in theExtent of Opinion Expression

Tend not t
trust

Don’t know

Tend to trust

Pearson Chi-Squa] 10.87% 2 .004
N of Valid Case 647
a. 0 cells (.0%) hae expected count less than 5. The minimum exp
count is 15.58.

Contingency
Coefficient
N of Valid Case

e Hgs Table “2” shows the correlation between trust #mel expression of opinion among participants. Tieys
has proved that there is a significant correlatimiween trust in Facebook and expression aboutiomgin
[X? = 10.871,p < .05]. Results have indicated that individualsowdon’t tend to trust in Facebook are more
expressing their views about “Tiran & Sanafir’ those who tend to trust. But the table shows thase
participants who don’t know if they trust Facebawknot were more tending to express their opinithras the
two groups.

Those who trust in information published via Facdbbelieve that it provides them with informatiomnthy of
trust; even it was views or comments of ordinargge, in addition to what is posted from the otheedia like online
newspapers or news websites. Those people tenel lesb involved in the public sphere either discussr even giving
opinions.

That is why we can say that trust in the informatiwovided by social networking is a condition haseak effect
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on the level of participation of individuals in thi@tual public sphere. This is because most ofptbeple have confirmed
that they built their views on subjective conviciso Proof of this is that 68.7% of participants én@ointed out that their
views were not affected by their pursuing to Fackbd his means that most of the participants havaéd their opinions

in advance, through direct experience, and froreritiformation sources, away from Facebook.

Table 3: Correlation between Facebook Use and Padipants’ Feeling Free to Express the Opinion

Feeling Free to
FEEAREl TS Express the Opinion
Correlation Coefficien 1.000 221
Facebook Use [Sig. (2-tailed) . .000
Spearman's rho - N - — 75% 758
Feeling free to [Correlation Coefficien 221 1.000
express the Sig. (2-tailed) .000 .
opinion N 758 758
**. Correlation is significant at the 0.05 leveH&iled).

e Hy According to the table “3” by normal standardse thssociation between the two variables would be
considered statistically significant = 0.221,p = .000]. So, participants’ use of Facebook is fpasly correlated
to their feeling with the freedom to express amagri on Facebook.

Table 4: Correlation between Opinion Expression irthe Virtual Public Sphere and the
Opinion Expression in Real Life

Opinion Opinion
Expression in | Expression in
Real Life the Virtual PS
N .. |Correlation Coefficien 1.000 .097
OpINION Expression N is;4 "2 tailed) . 014
real life
Spearman's rhg N - — 758 647
Opinion expression in C_orrelatpn Coefficien .097 1.000
ihe virtual PS Sig. (2-tailed) .014 .
N 647 647
*. Correlation is significant at the 0.05 level tdlled).

* Hs The table “4” shows that by normal standards, tbeoeiation between opinion expression in the Mirtua

public sphere and opinion expression in real lilld be considered statistically significant$ 0.097 p < .05].
7. DISCUSSIONS

Among the many new forms of interaction made pdsdily the Internet, it would be difficult to finchg other
services that have experienced such rapid growtinkize social network sites. Sites such as Fadelmamong the most
visited Web sites globally (Steinfield, Ellison, ope and Vitak, 2012: p 124). This research disaugbe role of
Facebook informing the public sphere and publicimpi in Egypt, in particular with regarding theration between

Facebook use and the expression of opinions wheathbe virtual public sphere or in the real lifma@ng Egyptians.

Facebook occupies a leading position among theceswf knowledge for a high percentage of peoptetha
use of Facebook has been related to high levekn@ivledge, in addition to the emotional and behaliactions of the
public (Abdul-Rahman, 2014; Baumgartner and Ma2fl40; Pasek, More and Romer 2009; Rifaee, 2014)

The high percentage of people believes that Fadepomvides them with a free space to express thaimions
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(Mohammadayn, 2012). So there is a positive attitiedvards Facebook as a public sphere (Azab 20h#)current study

proves that Facebook has become one of the mosttamp sources of information for the majority afyptians.

Previous studies prove that there is a positiveetation between the use of social networks andptligic
opinion process through their contribution to thebitization of public opinion towards change, seythiepresent an ideal
opportunity for people demanding political reforbu{fi and Saadawi, 2013; Abed 2012; Hassan, 2013%-2Zeid, 2012).
In Egypt, the use of Facebook is positively cotetlawith Egyptians’ feeling with the freedom to exgs an opinion on

Facebook, and the expression of opinions as well.

From results of the current study, we can say Haatebook could break the control of the ruling laa the
public opinion in an incomplete democratic socikkeg Egypt. Although the efforts of the governmeatuse different

ways to affect people’s opinions via the same $aatwork (Facebook), most of the opinions wereraggat.

Despite the existence of a law prohibiting demaitiins in Egypt, many people went out against the
government’s decision regarding the two islandgdiiand Sanafir’. This gives the impression thatelbaok has been
able to provide the individuals with a virtual pigbsphere to discuss the issue through it dowrhaping a real public
opinion reflects the general interests of the nigjoMoreover the government couldn’t continue e thands over the
process and moved the decision to the parliamart. Bupreme Court made its decision first accordingome popular

claims and stated that the two islands are Egyptian

Moreover, social networking websites use correlaigsificantly to the increase in civic engagememhjch
refers to the immersion of citizens in public affaiThis engagement includes many political and-palitical activities.
Likewise the personal discussions on Facebook sujyoth civic participation and political activignd behavior, which
lead to a deepening of the participation concepts@mmunicate with others to the extent to comaiiten that political
activity on Facebook is an indicator of politicarpicipation (Abdul-Razzak 2013; Abdul-Wahed 20V#ak et al. 2012;
Zhang et al. 2010; Pasek, More and Romer 2009)ofiyajof participants in the current study asshéttFacebook leads

them to take practical situations in real life.
8. CONCLUSIONS

Pioneers of the critical trend (Habermas and ojhassert that the public opinion which appearshim partial
democratic environments isn’t a real public opinidnut represents the view of the government anthgutlass.
The current study shows the antithesis; it has dotiat sometimes the public opinion could be reih whe partial
democratic environment. Al-Shimi (2016) has notkdt tthe periods of democratic transition could aedecline in
confidence level, "social capital”, between indiats and institutions, and rapid changes in pubfimion. For these
reasons, it becomes difficult to predict the raabliz opinion. Egypt has lived in similar condit®since the revolution in
2011. As a result, it's been difficult to expecatlithe government controls the public opinion ie §ame perspectives of
Habermas and his colleagues. So, this study agntieshe perception that the ideal Habermas’ icedasut public sphere
have never been fully achieved by most accountspibesome of Habermas’ ideas aren't exist in Eglypatebook could
create a public sphere on the case of “Tiran & Sdnslands, that has helped in creating a publnion goes against the

government.
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